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COMMUNICATION AND VISIBILITY TOOLS 

 

• Why?  

• EU taxpayers' money 

 

• What?  

• Content of the project and general framework of 
its implementation 

 

• How?  

• Budget line for visibility of 5.000 € or 10.000 € 
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VISIBILITY TOOLS AVAILABLE 

 

 

• - Gadgets and goodies 

  

• - Website, collaborative platforms, social media 

  

• - Leaflets, flyers, newsletters, banners 

 

 - Visibility events 
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Website of the BA 
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Blog 
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https://www.facebook.com/
tourism.twinning 

Facebook 
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https://www.facebook.com/tourism.twinning
https://www.facebook.com/tourism.twinning


Twitter 

#EUtwinning  
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https://twitter.com/hashtag/EUtwinning?src=hash
https://twitter.com/hashtag/EUtwinning?src=hash


https://onedrive.live.com/  

Collaborative  
platforms 
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https://onedrive.live.com/


Internal communication tool: Circa BC  

collaboration tool that allows the users to exchange 
files, comments and links 

 

Powered by the EC (DG DIGIT) 

 

TCT available to both internal/external users (link) 

 

Contact: Christophe.CASILLAS-
VACHER@ec.europa.eu  

TWINNING COMMUNITY TOOL (TCT) 
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VISIBILITY TOOLS AVAILABLE 

 

 

• - Gadgets and goodies 

  

• - Website, collaborative platforms, social media 

  

• - Leaflets, flyers, newsletters, banners 

 

 - Visibility events 
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Publications (printed and web) 
 

Communication and Visibility Manual for EU external actions: 

http://ec.europa.eu/europeaid/sites/devco/files/communicatio
n_and_visibility_manual_en_0.pdf  

 

 

 

Templates:  

https://ec.europa.eu/europeaid/funding/communication-and-
visibility-manual-eu-external-actions_en 

  

VISIBILITY TOOLS AVAILABLE 
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Visibility Materials 

Display 

Newsletter 

Brochure 

Press 

release 
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Publications (printed and web) 

 
Any publication realised in whatever form and by 
whatever medium, including the internet, must 
include the following statement: 

 
“This document has been produced with the financial 
assistance of the European Union. The contents of this 
document are the sole responsibility of <project name> and 
can under no circumstances be regarded as reflecting the 
position of the European Union” 
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VISIBILITY TOOLS AVAILABLE 



ACKNOWLEDGEMENT OF FUNDING SOURCE 

• Essential - Clearly highlight the funding source: 
 
 

 
All visibility materials produced must be checked 

beforehand by the EUD press and information officer/ 
CFCU (IPA)/ PAO (ENI) and approved by the EUD project 

manager 
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VISIBILITY TOOLS AVAILABLE 

 

 

• - Gadgets and goodies 

  

• - Website, collaborative platforms, social media 

  

• - Leaflets, flyers, newsletters, banners 

 

 - Visibility events 
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Visibility events 

• WHAT?  
• Twinning project opening/closing event  

• Thematic conference on a particular issue related to the 
Twinning project (eg. "Disability, the EU approach") 

• lecture in Universities; presentations in linked events 

 

• WHY?  

• Networking and collection of information  

• Raising awarness 

• give visibility to the support of the European Union to a 
broader public (through media) – not only "technical" 
stakeholders 

 

 

VISIBILITY TOOLS AVAILABLE 
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• WHERE?  
• Venue: preferably the Beneficiary Administration (or EUD) 

 

• WHEN? Have a look at the Calendar 
• Closure event back to back with the last Steering Committee  

• Political and media agenda / Avoid significant dates in the BA 

 

• WHO?  
• Speakers: High profile guests; EU affairs experts; key experts 

or third category experts 

• Audience: partners and but also media multipliers or opinion 
makers, civil society, private sector representatives, university 
students, etc. 

 

 

VISIBILITY TOOLS AVAILABLE 
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II. Talking to the media 
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Jointly defined with Beneficiary Administration and EUD 
press services 

 
• BA and EUD media mailing lists 

• The event has to be ‘marketable’ for the press  

• Printed material – press release, project summary 

• Key messages accessible  

MEDIA COVERAGE 
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DO…  

• Take your time 

• Stick to your own area and level of expertise 

• Say if you don’t know, or can’t answer the     
question 

• Stick to the facts 

 

• Anything in writing should be reviewed and 
approved beforehand by the Delegation or the 
CFCU or PAO 

21 



DO…  

• Assume that everything is “on the record” 

• Be firm, fair and honest 

• Put things in context – no easy abstractions/ 

conclusions 

• Use non-technical language, no jargon (will auntie 

get it?) 

• Use examples 
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DON’T… 

 

• Guess or speculate 

• Get upset or stressed 

• Talk about things outside your area 

• Discuss information not made public yet 

• Use the expression “No comment” 
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III. RTAs’ role  
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• Ambassadors for the EU in host country 

• Discretion and respect for the host administration 

• Explain process at home and in host country 

• Provide accurate facts and figures 

• Ask Feedback 

 

 

 

KEY ASPECTS 
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SUPPORT 
 

• EU Delegations  

• EUD Project manager, CFCU or PAO 

• Commission-wide resources 

• Twinning Coordination Team (DG NEAR-Brussels) 
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CONCLUSIONS 

 

1) Visibility starts on the first day  

2) Always consider yourself as a EU representative 

3) Give visibility to your project  

(home and host country) 

4) Support of EU Delegations and DG NEAR teams 
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Website:  
http://ec.europa.eu/enlargement/tenders

/twinning/index_en.htm 
 

E-Mail:  
Near-twinning@ec.europa.eu  

 
Twitter:  

#EUTwinning 
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